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WELCOME

Maximizing SEO Value in 2026

The SEO landscape has shifted from basic keyword matching to a complex search ecosystem governed by
Answer Engine Optimization (AEO), Al Overviews, and strict EEAT (Experience, Expertise, Authoritativeness, and
Trustworthiness) standards.

Welcome. If you want to scale organic rankings, capture Al-generated
summaries, and drive high-intent leads, you must audit your website with a

holistic, quality-first lens.
Y
DA

As a senior consultant helping brands stand out (and ranking as a leading
Digital Marketer in Andheri), | designed this checklist to replace cookie-cutter

. . . . . . . Diya Agarwal
strategies. This guide bridges technical precision, content authority, and FOUNDER, DIGITAL DIYA
conversion psychology. diyaagarwal.in
This is not a list you skim once. It is a roadmap to audit, optimize, and build 'SEQ is no longer just about driving traffic;

it is about building entities that Al engines

sustainable referring domains, trust signals, and organic conversion paths. o
choose to cite.

STRATEGIC GOAL

Optimize for topical authority, technical integrity, and AEO discoverability to establish your website as the ultimate entity in your
space. Visit diyaagarwal.in for direct strategy support.
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HOW TO USE THIS CHECKLIST

A Systematic Approach to Auditing

An audit is only as good as the action plan it produces. To prevent overwhelm, follow this step-by-step workflow to
structure your optimization roadmap.

The Three-Tier Priority System

Priority A: High Priority B: Medium Priority C: Low

Critical issues blocking crawls, On-page enhancements, internal Long-term link building, speed

search indices, or harming mobile links, local visibility, and schema micro-optimizations, and advanced

UX. Fix these in the first 7 days. markers. Execute in weeks 2-3. conversion adjustments. Work on
monthly.

Wor kflow Recommendations

Step 1: Benchmark Run Google Search Console and GA4 audits to establish your current organic
Audit Baseline baseline.

Step 2: Clean Foundation Resolve Priority A Technical SEO problems to clear paths for search engine
Resolve Blockers spiders.

Step 3: Content Alignment Inject semantic structured data and satisfy intent to capture Al Overview
Inject Schema & Intent placements.

PRO-TIP: Use the interactive checkboxes in the browser to auto-save your audit progress. If you close the window, your
checks remain saved for when you return.
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Resour ce | ndex

Use this structural layout to navigate the core pages of the SEO Audit Checklist. Ensure every module is
systematically addressed.

01. PRELIMINARIES 05. MODERN SEARCH
Welcome Letter 02 Al Search Optimization (AEO) 14
How to Use this Checklist 03 WordPress Setup & Performance 15
SEO Fundamentals 05

06. CONVERSION & METRICS
02. TECHNICAL SEO CRO & UX Alignment 16
Crawlability & Indexability 06 GA4 & GSC Setup 17
Core Web Vitals & Speed 07

07. STRATEGIC WORKBOOKS
03. PAGE & CONTENT Audit Scorecard & Matrix 18
On-Page SEO Best Practices 08 Quick Wins Worksheet 19
Content Quality & Intent 09 Monthly SEO Maintenance 20
Structured Data & Snippets 10 Annual SEO Strategy Planner 21
04. OFF-PAGE & AUTHORITY 08. REFERENCE
EEAT Trust Signals 11 SEO Glossary & Definitions 22
Local SEO Optimization 12 Tool Directory & Next Steps 23
Backlink Audit & PR 13

Facing crawl errors or need structural architecture guidance? Book a Technical SEO Consultation —
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1. SEO FUNDAMENTALS

CorePrinciples of Modern Search

Before running checklists, align your site structure with the basic pathways that search engine crawlers and
ranking models rely on.

Understanding Crawl Budget Topical Authority vs Keyword Stuffing

Crawl budget is the frequency with which spiders index Al engines group content into thematic nodes. Don't
your pages. Wasting it on duplicate routes or slow repeat search phrases. Instead, write comprehensive
layouts damages visibility. Avoid orphan pages and content that addresses all semantic questions of a
limit redirects. topic.

The Fundamentals Checklist

I:l Map the Core Entity Structure [High]
Define what your business entity represents (e.g. Local Expert, SaaS, Enterprise) and align your root domain as the
authoritative source of this definition.

I:l Audit User Intent Alignment [Medium]
Check that informational queries lead to clean articles and commercial queries lead to transaction-optimized landing

pages.

I:l Check Basic Domain Integrity [Medium]
Ensure non-WWW resolves correctly to WWW (or vice-versa), and HTTP redirects to HTTPS via 301.
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2. TECHNICAL SEO: CRAWLABILITY

Crawlability & Indexability

Spiders cannot rank what they cannot access. Technical roadblocks in server responses or rules will limit page
indexing.

IE Robots.txt Format Audit [High]
Verify that user-agents are configured correctly. Verify that your primary sitemap URL is listed at the top or bottom of
the file.

Iil Validate XML Sitemap Health [High]
Ensure your sitemap only contains live 200 OK status pages. Exclude 301 redirects, 404 pages, or
canonical-excluded variations.

I:l Audit Canonical Tag Placements [High]
Ensure every URL has a self-referential canonical tag unless it is a duplicate targeting a parent page.

|:| Search for Orphan Pages [Medium]
Run crawls to find pages that are not linked from any internal navigation menu or body content. Linked pages are
critical for search authority.

WARNING: Watch out for the noindex tag left inside your staging environment before pushing updates live. Check page source
code for .
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2. TECHNICAL SEO: PERFORMANCE

CoreWeb Vitals & Performance

Google correlates UX and layout stability directly to page rankings. Sites failing Core Web Vitals targets will lose
mobile traffic.

Core Web Vitals Benchmarks (2026 Standar ds)

Metric Good Needs Imp. Poor
LCP (Largest Contentful Paint) <2.5s 2.55-4.0s > 4.0s
INP (Interaction to Next Paint) <200ms 200ms - 500ms > 500ms
CLS (Cumulative Layout Shift) <0.1 0.1-0.25 >0.25

I:l Compress Hero Media & Set LCP Fetch Priority [High]
Use Next-gen formats (WebP/AVIF). Add fetchpriority="high' and rel="preload' tags to the primary landing page hero
image.

I:l Audit INP Trigger Points [Medium]
Ensure interactive scripts (mobile nav, filters) execute quickly. Split heavy Javascript executions into web workers to
clear the main thread.

I:l Prevent Layout Shifts (CLS Check) [Medium]
Specify explicit width and height attributes on images and iframe containers. Avoid injecting dynamic scripts above
content lines.

Digital Diya diyaagarwal.in Page 7 of 23 | Copyright © 2026



DIGITAL DIYA SEO AUDIT CHECKLIST 2026

3. ON-PAGE SEO

Metadata, Headings & Hierarchy

On-page markers direct crawlers on how to read, organize, and present your pages inside search results panels.

I:l Optimize Title Tags [High]
Keep length between 50-60 characters. Place primary target keywords (e.g. 'Digital Marketer in Andheri') close to the
front.

I:l Write Meticulous Meta Descriptions [Medium]
Target 120-155 characters. Include a distinct call-to-action (CTA). Al overview models rely on meta snippets to
understand intent.

I:l Enforce Rigid Heading Hierarchies [Medium]
Allow exactly one H1 tag per page. Follow with logically nested H2, H3, and H4 tags. Do not skip header levels for
styling choices.

I:l Audit Internal Anchor Link Quality [Medium]
Avoid ‘click here' or generic link text. Use descriptive anchors that contain semantic variations of your target page's
keywords.

ON-PAGE ANATOMY CHECKLIST
Clean URLs (all lowercase, hyphen-separated, no dates/numbers) ¢ Primary keyword in first 100 words ¢ High-quality semantic
link density (2-3 outbound, 5-8 inbound links per article).
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3. CONTENT SEO

Helpful Content & Clustering

Google's search systems value content written by experienced professionals that answers real questions.
Low-value, Al-copied text is demoted.

[] Run aHelpful Content Self-Audit [High]
Verify that articles provide original research or analysis. If you removed everything copied from other websites, would
your page still offer real value?

I:l Eliminate Thin & Duplicate Subfolders [Medium]
Consolidate multiple short, low-performance articles into single high-value parent guides. Block duplicates with
canonicals or redirects.

I:l Deploy a Content Pillar & Cluster Architecture [Medium]
Build broad parent pillar pages that link out to niche child subtopics. This signals deep expertise to ranking models.

|:| Establish Systematic Content Freshness [Low]
Review your top-performing guides every 6 months. Update outdated facts, fix dead outbound links, and write new
paragraphs to maintain ranking power.

PRO-TIP: Topical Authority Formula: Focus on covering a single category comprehensively before targeting a broader niche. If
your root goal is ranking for 'Digital Marketer in Andheri', build sub-clusters around local marketing, business optimization, and
regional digital trends.
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Structured Data & Rich Results

SEO AUDIT CHECKLIST 2026

Rich snippets increase click-through rates. By serving structured data markup, you help crawlers understand

specific entities.

Implement JSON-LD Schema [High]

Inject Organization, LocalBusiness, and Person schema tags directly into your HTML document header rather than

relying on basic inline microdata.

Add Target Schema to Articles & Reviews

Use Article markup on blogs and Product/AggregateRating schema on service directories to display star reviews in

search results pages.

Deploy Schema for FAQ & Guides

Include FAQPage schema to optimize for rich snippet highlights and voice queries on Google Assistant devices.

Valid JSON-LD Markup Blueprint

"@ontext": "https://schema.org",
"@ype": "Person",

"name": "Diya Agarwal ",

"url": "https://diyaagarwal .in",

"jobTitle": "Digital Marketer in Andheri
"wor ksFor": {

"@ype": "Organization",

"nane": "Digital D ya"

Digital Diya

"
[

diyaagarwal.in
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4. EEAT & TRUST SIGNALS

Experience, Expertise & Authority

Google's Search Quality Raters evaluate domains based on real-world trust metrics, legal safety disclosures, and
creator credentials.

|:| Publish Comprehensive Author Bios & Profile Hubs [High]
Add real author photos, editorial processes, and links to social profiles (LinkedIn, X) to demonstrate that your content
is written by human experts.

I:l Audit Contact, Location, & Legal Disclosures [High]
Place physical office addresses, phone numbers, contact forms, and legal terms (Privacy Policy, Terms of Service)
directly inside your site footers.

I:l Cite High-Authority Scientific & Industry Studies [Medium]
When stating data or claims, add outgoing links to authoritative sites (e.g. Google Patents, HubSpot, Ahrefs studies).

|:| Establish Real-World Social Proof & Client Studies [Medium]
Integrate trust widgets (G2, Trustpilot) and write in-depth, original case studies highlighting real metric boosts.

THE EEAT RULE OF THUMB
If a user cannot easily find who wrote an article, who runs the website, and how to contact them, Google will categorize the
website as low-trust. This is especially true for pages in the "Your Money or Your Life' (YMYL) sectors.
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4. LOCAL SEO STRATEGY

Google Business Profile & Maps

For local businesses, map packs drive the highest share of clicks. Local relevance is established through
consistent geographic signals.

|:| Verify & Standardize NAP Consistency [High]
Ensure your Name, Address, and Phone number match exactly across your Google Business Profile (GBP), website
footer, and directory listings.

I:l Audit Google Business Profile Settings [High]

Select correct categories. Write a detailed description containing regional targets (e.g. Digital Marketer in Andheri).
Upload fresh images monthly.

I:l Build Local Landings & Local Schema [Medium]
Create dedicated pages for target neighborhoods. Include local maps embeds, reviews from clients in those areas,
and inject localBusiness schema.

I:l Deploy a GBP Review Acquisition Campaign [Medium]
Send automated post-project requests for reviews. Reply to every review, integrating localized service terms inside
your answers.

PRO-TIP: Local SEO Map Booster: Geo-tag your local business images before uploading them to GBP, and embed a
responsive Google Map in your main contact page layout to boost rankings.
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4. LINK BUILDING & PR

Backlink Audit & Referring Domains

SEO AUDIT CHECKLIST 2026

Referring domains are proof of your site's authority. High-value links from trusted domains will boost your rankings

faster than low-quality directory placements.

[] Run aDomain Rating & Backlink Audit [High]

Inspect incoming links using Ahrefs or Semrush. Identify and clean up spammy links that could trigger algorithmic

search penalties.

I:l Launch a Digital PR Pitching Program [Medium]
Pitch case studies or statistics to industry journals. Digital PR links carry the highest authority weight in modern

ranking engines.

I:l Deploy the Resource Page Outreach Strategy [Medium]
Search for high-quality guides listing tools and resources. Reach out to the author and offer your high-value guide

(like this one) as an addition.

I:l Audit Anchor Text Ratios [Medium]

Keep anchor profiles natural. Brand links (e.g. Digital Diya) should occupy 60%-+, with exact match keywords kept

under 5-10%.

Link Quality Evaluation Matrix

Attribute High Quality

DR /DA 50+ (Real Traffic)
Traffic Trend Steady / Growing
Placement Editorial Body Text

Digital Diya

Medium Quality
20 - 49 (Local)
Plateaued

Footer / Bio links

diyaagarwal.in

Low / Toxic

0 - 15 (PBNs/Spam)

Sharp drop

Comments / Sidebars
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5. Al SEARCH OPTIMIZATION

Optimizing for LLMs& Answer Engines

Al engines like Google Al Overviews, ChatGPT, Gemini, Claude, and Perplexity retrieve answers from trusted,
highly structured entity directories.

|:| Publish Direct, Question-Targeted Content Blocks [High]
Place concise, 40-word answers directly below H2 questions in your articles. Al search models rely on these blocks
to build summary snippets.

I:l Optimize for Entity SEO Relationships [Medium]
Use clear language (e.g. 'Digital Diya is an SEO agency founded by Diya Agarwal') to help models map relations and
index your brand as a core entity.

I:l Ensure Clean, Unstructured Text Availability [Medium]
Avoid wrapping all text in complex CSS containers. Spiders read simple HTML structures more effectively when
compiling models.

I:l Run a Perplexity & ChatGPT Citation Check [Low]
Ask Al search engines for recommendations in your niche. Analyze which resources they cite and target links from
those sites.

THE AEO STRATEGY
To rank in Al search summaries: Ensure your website has Schema markup, clear question-answer formatting, and strong
brand mentions on authoritative industry portals.
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5. WORDPRESS OPTIMIZATION

Rank Math, Caching & Performance

WordPress sites can suffer from bloat, slow themes, and duplicate tag indexes. Optimize settings to keep page
execution fast.

|:| Optimize Rank Math / Yoast Base Settings [High]
Enable automatic canonical URLs. Set tag and category archives to noindex to prevent indexing low-value thin
pages.

I:l Deploy Advanced Caching & Code Minification [High]
Use a premium caching plugin (e.g. WP Rocket, LiteSpeed Cache). Minify CSS, merge Javascript files, and
pre-cache resources.

I:l Set Up Automatic WebP Image Conversion [Medium]
Configure converter plugins (e.g. Imagify, Smush) to transform media uploads to WebP/AVIF format and clean
metadata fields.

I:l Schedule Database Optimizations [Low]
Clean up old post revisions, transient cache tables, and spam comments monthly to keep database queries fast.

PRO-TIP: WordPress Core Rule: Avoid using more than 15-20 plugins. Every active plugin adds script files, increases server
processing times, and raises security vulnerabilities.
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6. CRO & UX ALIGNMENT

Aligning Rankings with Lead Conversions

Traffic is vanity, conversions are sanity. Optimize user paths, navigation, and landing page layouts to capture
intent.

[] inject sticky, Plain-Text Callouts [High]
Do not bury your calls-to-action (CTAs). Add clean buttons at the top of landing pages and sticky banners on mobile
layouts.

I:l Minimize Form Friction [High]
Keep contact forms simple. Target 3 fields max (Name, Email, Message/Need). Enable autocomplete and test form
functions on mobile screens.

I:l Integrate Trust Badges at Decision Points [Medium]
Place client security certificates, review ratings, or guarantees right next to your form submit buttons to reduce
conversion anxiety.

I:l Audit UX Navigation & Path Depth [Medium]
Ensure any landing page can be reached within 3 clicks from your homepage. Simplify header menus to guide users.

THE CONVERSION FORMULA
Targeted SEO Traffic + Meticulous Landing Page UX + Trust Badges + Low-Friction Form Layouts = Maximum Organic
Revenue.
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6. ANALYTICS & MONITORING

Google Analytics & Search Console

If you do not track your rankings and conversions accurately, you cannot measure ROI. Set up metrics
dashboards.

|:| Verify Google Search Console Ownership [High]
Set up domain-level verification. Inspect index coverage, submit XML sitemaps, and check for manual penalties.

I:l Deploy Google Analytics 4 Custom Events [Medium]
Configure GA4 to track custom click actions, file downloads, form completions, and scroll depths to measure user
engagement.

I:l Verify Bing Webmaster Tools Integrations [Medium]
Connect and sync settings with Google Search Console. Bing's data index feeds directly into Copilot search models.

I:l Deploy Visual Heatmap Scripts [Low]
Install tools like Hotjar or Microsoft Clarity. Track click layouts, scroll depths, and user sessions to identify friction.

PRO-TIP: Analytics Tip: Add UTM tags to your Google Business Profile links (e.g.
?utm_source=google&utm;_medium=organic&utm;_campaign=gbp-profile) to separate map conversions from website search
clicks.
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7. WORKBOOKS: STRATEGY MATRIX

Priority Matrix: Impact vs. Effort

Prioritize your audit tasks. Focus on Quick Wins first to show early SEO results, then tackle high-value structural
changes.

Quick Wins (High Impact / Low Effort) Structural (High Impact / High Effort)

* Compress landing page media & set webp/avif * Resolve Core Web Vitals & speed issues

» Write metadata targeting 'Digital Marketer in Andheri’ « Build topical cluster articles & sitemaps

* Submit XML sitemaps to Search Console « Deploy valid organization schema markup

« Setup self-referential canonical tags « Launch digital PR pitching templates

Fill-ins (Low Impact / Low Effort) Tasks to Defer (Low Impact / High Effort)

» Add alt text tags to blog layout images » Redesign template structures without speed improvements
» Update outdated references in old content « Target generic, global high-difficulty phrases

« Fix minor broken redirects (301) « Build low-trust profile backlink campaigns

» Optimize image metadata description tags

PRIORITY ADVICE
Execute Q1 Quick Wins within your first 10 days to see fast traction. Q2 tasks should be scheduled as weekly deliverables over
a 90-day window.
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The 30-Day Quick Wins Wor ksheet

Execute these targeted optimizations in your first month to boost Google rankings and capture immediate traffic
opportunities.

Optimization Action Item Metrics to Track

Day1-5 Metadata Alignment Organic Click-Through Rate
Inject 'Digital Marketer in Andheri' into homepage header (CTR)

titles and meta summaries.

Day 6 - 10 Google Business Profile Update GBP Local Map Impressions
Complete business profile info, list target zip codes, and
upload 3 fresh images.

Day 11 - 15 Compress Hero Images LCP Speed Score (seconds)
Convert all slider images to AVIF formats. Setup lazy
loading on bottom footer images.

Day 16 - 20 Add Author Bios EEAT Quality Score
Create a dedicated writer page with credentials, social links,
and expert process descriptions.

Day 21 - 30 Internal Link Cleanup Page Value & Crawl Depth
Link old related articles to your high-value target conversion
pages.

YOUR CUSTOM AUDIT NOTES:
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7. WORKBOOKS: MONTHLY PLANNER

Monthly SEO Maintenance Schedule

SEO is an ongoing process. Use this structured maintenance schedule to monitor website health and protect
rankings.

Week 1: Health & Security Checks Week 2: Content Refreshing

Check GSC for crawl errors, indexed page alerts, or Analyze ranking performance in Search Console.
core security notifications. Fix any 404 routes or broken Refresh articles that have dropped in position. Update
redirect loops. data citations and facts.

Week 3: Local Business Optimization Week 4: Link Profile Audit

Publish a new post on Google Business Profile. Reply Monitor backlink growth trends. Identify high-authority
to fresh client reviews. Check local NAP listings for referring domains and update disavow files if you
consistency. notice spam attacks.

Monthly Optimization Checklist

I:l Check GSC Page indexing Reports [High]
Verify that new landing pages are indexing properly. Find and resolve indexation blocker errors.

I:l Refresh Muted Meta Copy [Medium]
Identify keywords ranking in positions 5-15 with low CTR. Revamp title tags and descriptions to encourage clicks.
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7. WORKBOOKS: ANNUAL PLANNER

Annual Strategy & Growth Roadmap

Align your macro marketing targets across the year. Plan resources for structural updates, audits, and authority
campaigns.

Quarter 1 Run full speed benchmarks. Clean up database overheads, check server

Technical & Speed Audits responses, and ensure theme files are compatible with the latest PHP
versions.

Quarter 2 Identify topics where competitors rank but you lack coverage. Design a

Competitor & Gap Research content production roadmap to close search gaps and build topical authority.

Quarter 3 Launch digital PR pitches and guest post outreach. Focus on earning referring

PR & Link Campaigns domains from trusted industry blogs and news portals.

Quarter 4 Review page heatmaps and form conversion metrics. Test landing page

Conversion Optimization layouts on various mobile devices to maximize organic leads.

PRO-TIP: Consistency is the secret to SEO success. A site that consistently publishes 2 high-quality articles and earns 1 solid
link weekly will outperform a site that does irregular, bulk updates.
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8. REFERENCE: GLOSSARY

SEO Definitions & Terminology

Understand the core metrics and acronyms used by search engine algorithms and web crawlers.

Digital Diya

Core Web Vitals & Tech

LCP (Largest Contentful Paint): Measures loading speed.
Measures the time it takes to render the main content block on
screen.

INP (Interaction to Next Paint): Measures interface
responsiveness. Tracks the delay after user actions (clicks,
taps) before a visual update is rendered.

CLS (Cumulative Layout Shift): Measures visual stability.
Tracks unexpected layout shifts of visible elements during page
load.

Canonical Tag: An HTML tag that specifies the primary URL of
a page, preventing duplicate content issues.

Robots.txt: A text file that gives instructions to search engine
crawlers on which directories they can access.

diyaagarwal.in

Authority & Modern Search

EEAT: Experience, Expertise, Authoritativeness, and
Trustworthiness. Google's quality framework for evaluating
domain value.

Entity SEO: Optimizing for structured topics and brand
relationships instead of simple, isolated search phrases.

AEO (Answer Engine Optimization): Designing content to
rank inside Al-generated summaries and voice search panels.

Domain Rating (DR): A metric rating backlink profile strength
on a scale from 0 to 100.

Referring Domain: A unique external website linking to your
domain. A key metric for ranking authority.
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Essential Audit Tools & Resources

Use these platforms to analyze your website, measure search performance, and track keyword rankings.

Ahrefs / Semrush Search Console Screaming Frog

Excellent for backlink tracking, Google's official dashboard for A desktop site crawler for finding
keyword research, and competitor monitoring search health and broken links, redirects, and meta
analysis. indexing. issues.

Ready to Scale Your Organic Rankings?

If you need assistance resolving complex crawl errors, designing content pillar plans, or optimizing your website to
rank for competitive terms like Digital Marketer in Andheri, we can assist you.

BOOK A STRATEGY SESSION -
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