
DIGITAL DIYA

2026 EDITION

The Ultimate

Digital Marketing

Learning Roadmap

Your complete guide from beginner to professional.
Covers SEO, PPC, Social Media, Content, Email,
Analytics, AI Tools, Certifications & Career Paths.

21
Sections

90+
Pages

8
Career Paths

300+
Resources

By Diya Agarwal  |  diyaagarwal.in  |  @digitaldiya



DIGITAL DIYA The Ultimate Digital Marketing Learning Roadmap | 2026 Edition

Digital Diya diyaagarwal.in  |  Version 1.0  |  2026 Edition Page 2  © 2026 Digital Diya

About This Guide
Everything you need to know before you dive in.

Who Is This For?

Students, job seekers, freelancers,

business owners, and digital

marketing professionals at all levels

— from complete beginner to

advanced practitioner.

What You Will Learn

Every major digital marketing

channel, career path, tool,

certification, and strategy needed to

succeed in 2026 and beyond.

How To Use This Guide

Read linearly or jump to your section.

Use checklists and templates

actively. Revisit the roadmap every

quarter to track your progress.

8 Learning Tracks

Complete Beginner
Start from zero. No prior experience needed.

Marketing Student
Build academic knowledge with practical skills.

Job Seeker
Land your first digital marketing role in 90 days.

Freelancer
Build a six-figure freelance business.

Business Owner
Use digital marketing to grow your business.

Content Creator
Monetize your passion through content and social media.

Agency Professional
Level up your agency skills and processes.

Career Switcher
Transition from another field into digital marketing.

■■ Key Takeaways

• This guide is a living document - update it as the industry evolves.

• Focus on one track at a time. Trying to do everything leads to doing nothing.

• Take notes. The act of writing amplifies learning by 3x.

• Share this with someone who needs it - teaching others is the best way to learn.
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01

01
Understanding Digital Marketing

Why digital marketing matters and where it is heading in 2026.
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What Is Digital Marketing?
Digital marketing is any form of marketing that occurs online or through digital channels.

The 8 Core Channels of Digital Marketing

Search Engine Optimization (SEO)
Organic visibility in Google and other search engines.

Pay-Per-Click Advertising (PPC)
Paid ads on Google, Meta, LinkedIn, and other platforms.

Social Media Marketing
Building audiences and brand on Instagram, LinkedIn,
YouTube, etc.

Content Marketing
Creating valuable content to attract, engage, and retain
audiences.

Email Marketing
The highest-ROI channel - building and nurturing email
lists.

Analytics & Data
Measuring performance across all channels to drive
better decisions.

Affiliate Marketing
Earning or paying commissions for driving traffic and
sales.

AI & Automation
Using AI tools to scale content, ads, and personalization.

Industry Size & Opportunity (2026)
Metric Value Growth

Global Digital Ad Spend $780 Billion +12% YoY

India Digital Ad Market $8.5 Billion +18% YoY

Digital Marketers Needed (India) 2.5 Million+ Shortage

Average Entry-Level Salary Rs. 4-6 LPA +15% YoY

Average Senior-Level Salary Rs. 18-35 LPA +20% YoY

Freelance Digital Marketers 500,000+ +25% YoY

Timeline: History of Digital Marketing

1994 First banner ad clicks online. Yahoo launches.

1998 Google founded. Search marketing begins.

2004 Facebook launches. Social media marketing era begins.

2006 Twitter + YouTube transform content marketing.

2007 iPhone launch accelerates mobile-first marketing.

2010 Instagram. Real-time visual marketing era begins.

2012 Big Data and Marketing Automation go mainstream.
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2016 Programmatic advertising becomes dominant for paid media.

2018 GDPR. Privacy-first marketing becomes critical.

2020 COVID accelerates digital adoption by 5-7 years.

2022 ChatGPT launches. AI marketing revolution begins.

2024 AI-generated content, voice search, and personalization dominate.

2026 AI-first marketing, zero-click search, and privacy-first analytics.

■■ Key Takeaways

• Digital marketing is the #1 most in-demand skill in India in 2026.

• The industry is growing 3x faster than traditional marketing.

• You do not need a degree - skills and a portfolio matter more.

• AI is a tool, not a replacement. Marketers who use AI will replace those who do not.
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02

02
The Complete Learning Roadmap

A visual path from complete beginner to digital marketing professional.
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Your Digital Marketing Learning Journey
Follow this roadmap in order. Each stage builds on the previous one.

Phase 1: Foundation (Month 1-2)

Understand the Landscape

Study all 8 channels. Know what

SEO, PPC, social, content, and email

marketing are. Complete Google

Digital Garage certification.

Set Up Your Tools

Create accounts: Google Analytics,

Search Console, Meta Business,

Mailchimp, Canva, and ChatGPT.

Free tools cover everything at this

stage.

Build Your Foundation Website

Create a WordPress or Webflow site.

Write 5 blog posts. This becomes

your portfolio and SEO lab.

Phase 2: Deep Skill Building (Month 3-6)

Master One Channel First

Pick ONE: SEO, PPC, Social Media,

or Content Marketing. Go deep

before going wide. Expertise beats

being average at everything.

Get Certified

Complete Google Ads, HubSpot

Content, and Meta Blueprint

certifications. These are free,

respected, and open doors.

Build Real Projects

Work on a real project - your own

website, a friends business, or a

charity. Real results beat course

certificates every time.

Phase 3: Specialization & Portfolio (Month 7-9)

Add a Second Channel

Once you have 1 channel working, add a

complementary one. SEO + Content, PPC + Landing

Pages, Social + Email work well together.

Build Your Portfolio

Document 3-5 case studies with real numbers: traffic

growth, leads generated, ROAS achieved. Numbers

sell. Stories sell. Screenshots prove.

Start Networking

Join 2-3 LinkedIn communities. Connect with 5

professionals per week. Attend one virtual marketing

event per month.

Apply or Pitch

Apply for jobs or pitch your first freelance client. You

have enough skills. The rest comes from doing.

Phase 4: Growth & Income (Month 10-12)
Track Month 10 Goal Month 11 Goal Month 12 Goal

Job Seeker 3 interviews 1 offer Start role

Freelancer 2 clients Rs. 30K/month Rs. 50K/month

Business Owner 100 leads/month 20% revenue growth Hire first marketer

Creator 10K followers First sponsorship Rs. 20K/month
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■■ Key Takeaways

• Do not skip phases. Foundation before specialization.

• One channel mastered deeply beats six channels done poorly.

• Your portfolio is your best qualification. Build it from Day 1.

• Consistency over 12 months beats intensity over 2 weeks.
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03

03
12-Month Learning Plan

A complete month-by-month breakdown with topics, projects, and milestones.
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Q1: January - March (Foundation)
Build your knowledge base and set up your essential tools.

January

Digital Marketing Overview

Google Digital Garage | Website setup |

GA4 install | GSC setup | Understand all 8

channels

February

SEO Fundamentals

Keyword research | On-page SEO |

Technical basics | Write 4 optimized blog

posts | Ahrefs free trial

March

Content Marketing

Content strategy | Blog writing | AI content

tools | Social media content | HubSpot

Content cert

Q1 Milestones & Deliverables

Website Live
WordPress or Webflow site with 5 blog posts indexed in
Google

Google Cert
Google Digital Garage Fundamentals certificate
completed

Analytics Setup
GA4 + Google Search Console connected and showing
data

Content Plan
30-day content calendar created for one social media
platform
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Q2: April - June (Specialization)
Pick your focus area and go deep. Get certified.

April

SEO Deep Dive

Link building | Technical SEO audit | Core

Web Vitals | Local SEO | Semrush free trial

May

PPC & Paid Ads

Google Ads basics | Meta Ads basics |

Landing pages | A/B testing | Google Ads

cert

June

Email Marketing

List building | Email sequences |

Automation | Deliverability | Mailchimp

setup | HubSpot Email cert

Q2 Milestones & Deliverables

First Cert
Complete Google Ads or HubSpot certification

SEO Win
Get one blog post ranking on Page 1 of Google

Email List
Build an email list of 100+ subscribers

Case Study 1
Document first project with real numbers and screenshots
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Q3 & Q4: July - December (Growth & Income)
Build your portfolio, network, and start earning.

July

Social Media Marketing

Instagram growth | LinkedIn strategy |

YouTube basics | Reels & Shorts | Meta

Blueprint cert

August

Analytics & CRO

GA4 advanced | Hotjar heatmaps |

Conversion optimization | A/B testing |

Looker Studio dashboards

September

Portfolio & Pitching

Build 3 case studies | Optimize LinkedIn |

Create portfolio site | Apply for jobs or

pitch clients

October

AI Tools for Marketers

ChatGPT for content | Midjourney for

visuals | Jasper for copy | Zapier

automation | AI workflows

November

Freelancing & Agency Skills

Client proposals | Pricing strategy | Project

management | Reporting | Scaling your

services

December

Review & Year 2 Planning

Review all metrics | Update portfolio | Set

Year 2 goals | 3 new certifications planned

12-Month Income Targets by Track
Track Month 3 Month 6 Month 9 Month 12

Job Seeker Learning Job search First offer Rs. 4-6 LPA

Freelancer Rs. 5K/mo Rs. 20K/mo Rs. 40K/mo Rs. 60K/mo

Business Owner Leads starting 2x traffic 3x leads 30% revenue up

Content Creator 1K followers 10K followers First brand deal Rs. 20K/mo

Agency Employee Hired Promoted Team lead Rs. 8-12 LPA

■■ Key Takeaways

• The 12-month plan is a guide, not a prison. Adjust based on your pace.

• Q1 is the hardest - push through even when motivation dips.

• Track one KPI per month. What gets measured gets improved.

• Join a community or accountability partner to stay consistent.
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04

04
Skill Trees

Visual skill trees for every major digital marketing specialization.
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SEO Skill Tree
From beginner to technical SEO expert - master these skills in order.

Beginner Level

Keyword Research On-Page SEO Meta Tags Google Search Console

Intermediate Level

Technical SEO Link Building Local SEO
Content

Optimization Core Web Vitals

Advanced Level

Schema Markup International SEO
E-E-A-T

Optimization SEO Automation Algorithm Analysis

PPC / Paid Ads Skill Tree

Google Ads Search Google Ads Display Google Ads Shopping YouTube Ads

Meta Ads (FB/IG) LinkedIn Ads TikTok Ads Programmatic

Audience Research Ad Copywriting Landing Page CRO Bid Strategy

Conversion Tracking ROAS Optimization Attribution Models Automation/Scripts
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Social Media & Content Skill Trees

Social Media Marketing Skill Tree
Platform Mastery

Instagram Reels LinkedIn Articles YouTube SEO Facebook Groups Twitter/X TikTok

Content Creation

Canva Design Video Editing Copywriting Photography AI Content Repurposing

Strategy & Growth

Audience

Research Hashtag Strategy Collab/UGC Paid Social Analytics Community Mgmt

Email Marketing Skill Tree
Essentials

List Building Signup Forms Welcome Series Segmentation

Intermediate

Automation Flows A/B Testing Deliverability Behavioral Triggers

Advanced

Predictive Analytics CRM Integration Lifecycle Marketing Revenue Attribution

■■ Key Takeaways

• Master the beginner tier of ALL skill trees before going deep on any one.

• SEO and Content are the highest-ROI skills for long-term, sustainable growth.

• Paid Ads (PPC) is the fastest path to proving results for clients and employers.

• Analytics is the skill that multiplies the value of every other skill you learn.
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05

05
Career Paths

4 detailed career progression paths with salary benchmarks for 2026.
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Career Path 1: SEO Specialist
From beginner to Head of SEO - the complete progression.

Level Title Experience Salary (INR) Key Skills

Entry SEO Executive 0-1 year 3-5 LPA On-page SEO, keyword research, GSC

Junior SEO Analyst 1-2 years 5-8 LPA Technical SEO, link building, reporting

Mid SEO Manager 2-4 years 8-15 LPA Strategy, team management, CRO

Senior Senior SEO Manager 4-7 years 15-25 LPA Enterprise SEO, P&L; ownership

Lead Head of SEO 7+ years 25-40 LPA Department leadership, C-suite reporting

Expert SEO Director/VP 10+ years 40-80+ LPA Full org ownership, board-level strategy

Career Path 2: Performance Marketing (PPC)
Level Title Experience Salary (INR) Key Skills

Entry PPC Executive 0-1 year 3-6 LPA Google Ads basics, Meta Ads, Excel

Junior Paid Media Analyst 1-2 years 6-10 LPA
Campaign optimization, bidding,
reporting

Mid Performance Marketing Manager 2-4 years 10-18 LPA Multi-channel, attribution, strategy

Senior Sr. Performance Manager 4-7 years 18-30 LPA P&L; management, team leadership

Lead Head of Performance 7+ years 30-50 LPA
Media planning, vendor
management

Expert VP Performance Marketing 10+ years 50-100+ LPA Business unit ownership
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Career Path 3 & 4: Content & Social Media

Career Path 3: Content Marketing
Level Title Experience Salary (INR)

Entry Content Writer / Associate 0-1 year 2.5-5 LPA

Junior Content Marketer 1-3 years 5-9 LPA

Mid Content Marketing Manager 3-5 years 9-16 LPA

Senior Content Strategy Lead 5-8 years 16-28 LPA

Director Director of Content 8+ years 28-50 LPA

Career Path 4: Social Media Marketing
Level Title Experience Salary (INR)

Entry Social Media Executive 0-1 year 2.5-4 LPA

Junior Social Media Manager 1-3 years 4-8 LPA

Mid Social Media Strategist 3-5 years 8-14 LPA

Senior Sr. Social Media Manager 5-7 years 14-22 LPA

Director Head of Social Media 7+ years 22-40 LPA

Freelance Rate Guide (2026)
Service Beginner Rate Mid Rate Expert Rate

SEO Audit Rs. 5,000-10,000 Rs. 15,000-25,000 Rs. 40,000-80,000

Monthly SEO Retainer Rs. 8,000-15,000 Rs. 20,000-40,000 Rs. 60,000-150,000

Google Ads Management Rs. 5,000-10,000 Rs. 15,000-30,000 Rs. 40,000-100,000

Meta Ads Management Rs. 5,000-8,000 Rs. 12,000-25,000 Rs. 30,000-80,000

Social Media Management Rs. 8,000-12,000 Rs. 15,000-30,000 Rs. 40,000-80,000

Content Writing (per article) Rs. 500-1,500 Rs. 2,000-5,000 Rs. 8,000-20,000

Email Marketing Setup Rs. 5,000-10,000 Rs. 15,000-30,000 Rs. 40,000-80,000

■■ Key Takeaways

• Never compete on price - compete on results, expertise, and communication.

• LinkedIn is the #1 platform for B2B job search and client acquisition.

• A strong portfolio with 3 solid case studies beats a perfect resume.
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• Salaries grow 2-3x faster when you specialize vs. being a generalist.
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06

06
Portfolio Projects

10 real-world projects to build your portfolio and prove your skills.
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10 Portfolio Projects That Get You Hired
Build these projects in order. Each one proves a specific skill set.

#1 SEO Blog Website Easy

SEO, Content

Objective: Create a niche blog, rank 3 pages in Google Top 10, document traffic growth.

Tools: WordPress, Ahrefs Free, Google Search Console, Yoast SEO

#2 Google Ads Campaign Medium

PPC, Analytics

Objective: Run a real Google Ads campaign with Rs. 3,000 budget. Document ROAS and learnings.

Tools: Google Ads, Google Analytics 4, Google Tag Manager

#3 Instagram Growth Case Study Easy

Social Media

Objective: Grow a niche Instagram account from 0 to 1,000 followers in 30 days organically.

Tools: Canva, Later, Instagram Insights, ChatGPT

#4 Email Marketing Funnel Medium

Email, CRO

Objective: Build a lead magnet, landing page, and 5-email welcome sequence. Track open rates.

Tools: Mailchimp, Carrd, Canva, Google Analytics

#5 Local SEO Project Easy

SEO, Local

Objective: Optimize a local business Google Business Profile and improve map rankings.

Tools: Google Business Profile, Semrush, BrightLocal Free

#6 Meta Ads Campaign Medium

PPC, Social

Objective: Run a Meta Ads campaign for a product or service. Optimize CTR and ROAS.

Tools: Meta Business Manager, Canva, Facebook Pixel, GA4

#7 Content Strategy Document Medium

Content, Strategy

Objective: Create a 90-day content strategy for a brand including keywords, formats, and calendar.

Tools: Ahrefs, Semrush, Notion, BuzzSumo
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#8 Analytics Dashboard Hard

Analytics, Data

Objective: Build a custom Looker Studio dashboard tracking all key marketing KPIs.

Tools: Google Looker Studio, GA4, Google Sheets, BigQuery

#9 AI Marketing Campaign Medium

AI, Content

Objective: Use ChatGPT + Midjourney to create a full campaign: copy, visuals, emails, and ads.

Tools: ChatGPT, Midjourney, Canva, Zapier, Mailchimp

#10 Full-Funnel Marketing Plan Hard

Strategy, All Channels

Objective: Create a complete marketing plan for a real or fictional brand covering all 8 channels.

Tools: All tools, Google Docs/Notion, Canva for visuals

■■ Key Takeaways

• Do projects 1, 3, and 5 in your first 90 days. They are the fastest to complete.

• Document everything with screenshots, numbers, and screenshots. Proof beats claims.

• A portfolio of 3-5 real projects with results is worth more than 10 certifications.

• Share your project work on LinkedIn as you build it - do not wait until perfect.
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07

07
AI Tools for Marketers

The essential AI tools every digital marketer needs to know in 2026.
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AI Tools Roadmap for Digital Marketers
AI is not replacing marketers - it is replacing marketers who do not use AI.

Tool Best For Free Plan Paid Plan Priority

ChatGPT (GPT-4o) Content, copy, strategy, research Yes $20/month Essential

Google Gemini Research, Google integration, Workspace Yes $20/month Essential

Claude (Anthropic) Long-form content, analysis, coding Yes $20/month High

Canva AI Design, social visuals, presentations Yes $13/month Essential

Midjourney Premium AI image generation No $10/month High

Jasper Marketing copy and content at scale Trial $49/month Medium

Surfer SEO + AI AI-assisted SEO content writing No $89/month High

Zapier Marketing workflow automation Yes $20/month High

Perplexity AI Real-time research and fact-checking Yes $20/month High

Opus Clip Auto-cut long videos into viral shorts Yes $15/month Medium

ElevenLabs AI voice and podcast production Yes $11/month Medium

HeyGen AI avatar video creation Yes $24/month Medium

Notion AI Project management with AI writing Yes $10/month Medium

Lovable / v0 AI website and landing page builder Yes $25/month High

How to Use AI for Each Marketing Channel

SEO AI Tools: ChatGPT, Surfer SEO, Frase

Generate topic clusters, write meta descriptions, analyze competitor content, create FAQ schemas, and identify content gaps at 10x

speed.

PPC / Paid Ads AI Tools: ChatGPT, Google Performance Max, Meta Advantage+

Write 20 ad variations in minutes, use predictive bidding, generate audience personas, and automate creative testing.

Social Media AI Tools: Canva AI, Opus Clip, ChatGPT, Later AI

Repurpose long content into 10 formats, generate caption variations, auto-create reels from webinars, and schedule with AI-optimal

timing.

Email Marketing AI Tools: ChatGPT, Klaviyo AI, Mailchimp AI

Write subject line variations, personalize email content at scale, predict optimal send times, and auto-segment your list.

Content Marketing AI Tools: ChatGPT, Jasper, Midjourney
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Outline articles, write first drafts, generate featured images, repurpose into social posts, and create content at 5x speed.

Analytics AI Tools: Google Analytics Intelligence, Looker Studio AI

Ask questions in natural language, get automatic insights, detect anomalies, and generate automated reports.

■■ Key Takeaways

• Start with ChatGPT and Canva AI. Master two tools before adding more.

• AI saves 60-70% of content creation time but still needs human strategy and editing.

• Prompt engineering is the new copywriting. Learn to give AI precise instructions.

• Always fact-check AI output. AI hallucinations can damage your credibility.
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08

08
Certification Roadmap

The most respected digital marketing certifications - prioritized by ROI.
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Digital Marketing Certifications (2026 Priority
Guide)
Not all certifications are equal. Here is exactly which ones to pursue and in what order.

Tier 1: Must-Have (Free, High-Value)
Certification Provider Cost Time Value

Google Digital Garage: Fundamentals Google Free 40 hours Essential for beginners

Google Analytics 4 (GAIQ) Google Free 8 hours Required for all roles

Google Ads Search Certification Google Free 10 hours Opens PPC roles

Google Ads Display Certification Google Free 6 hours Complements Search cert

HubSpot Content Marketing HubSpot Free 6 hours Widely recognized

HubSpot Email Marketing HubSpot Free 4 hours Best email cert available

HubSpot Inbound Marketing HubSpot Free 5 hours Foundational thinking

Meta Blueprint: Digital Marketing Meta Free 8 hours Social media proof

LinkedIn Marketing Fundamentals LinkedIn Free 2 hours Great for B2B roles

Google Search Console Training Google Free 3 hours SEO foundation

Tier 2: High-Value Paid Certifications
Certification Provider Cost Best For

Semrush SEO Fundamentals Semrush Free (tool paid) SEO roles

Ahrefs SEO Training Course Ahrefs Free (tool paid) SEO professionals

Meta Blueprint Certified Professional Meta ~$150 exam Social media specialist

Google Ads Measurement Cert Google Free Analytics + PPC

YouTube Ads Certification Google Free Video marketing roles

CXL Institute Mini-Degree CXL $350-500 Growth/CRO specialist

Moz SEO Essentials Certificate Moz $595 SEO authority signal

Digital Marketing Institute DMI $1,500+ Globally recognized
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Certification Priority Timeline

Month 1-2

Start Here

Google Digital Garage | Google Analytics 4 | HubSpot Content Marketing

Month 3-4

Deepen Your Skills

Google Ads Search | HubSpot Email Marketing | Meta Blueprint Fundamentals

Month 5-6

Specialize

Semrush SEO Fundamentals | Google Ads Display | HubSpot Inbound Marketing

Month 7-9

Advanced Tier

Ahrefs SEO Training | YouTube Ads | Google Ads Measurement | LinkedIn Marketing

Month 10-12

Premium Certifications

Meta Blueprint Certified | CXL Mini-Degree | Digital Marketing Institute

■■ Key Takeaways

• Start with free Google and HubSpot certifications - they are widely respected.

• Certifications prove knowledge. Portfolio projects prove skill. You need both.

• Renew certifications annually - Google and HubSpot certs expire every 1-2 years.

• Put certifications on LinkedIn the same day you earn them.
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09

09
Freelancing Roadmap

How to build a profitable digital marketing freelance business from scratch.
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The Digital Marketing Freelancing Roadmap
A step-by-step guide to landing your first client and scaling to Rs. 1 lakh per month.

Phase 1: Setup (Week 1-2)

Create Your Digital Presence

Optimize LinkedIn fully. Create a

simple portfolio website with Carrd or

Webflow. Set up Behance or Notion

portfolio page.

Define Your Services

Pick 1-2 core services maximum. Do

NOT offer everything. Specialists

earn 2-3x more than generalists.

Set Up Profiles

Create profiles on Upwork, Fiverr,

Toptal, and PeoplePerHour.

Complete your profile 100%. Add

portfolio samples.

Client Acquisition Strategy
Channel Timeline to First Client Investment Best For

Cold LinkedIn Outreach 2-4 weeks Free (time) B2B services

Upwork/Fiverr 1-4 weeks Free + fees Beginners building reviews

Referrals from Network 1-8 weeks Free Any stage

Content Marketing 2-6 months Low Long-term authority

Paid Ads (Own Service) 1-2 weeks Rs. 5,000+ budget Proven services

Cold Email Outreach 2-6 weeks Email tool ~$30/mo B2B, local business

Instagram/LinkedIn Content 1-3 months Free (time) B2C, personal brand

Google Ads (Own Business) 1-2 weeks Rs. 10,000+ budget High-value services

Discovery Call Script

1. Build Rapport (2 min)

Ask about their business and goals. Listen 80%, talk 20%.

2. Understand the Problem (5 min)

What are their biggest marketing challenges right now?

3. Clarify Current Efforts (3 min)

What have they tried? What worked? What did not?

4. Paint the Vision (3 min)

Where do they want to be in 6 months? What does success look like?

5. Present Your Solution (5 min)
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Explain specifically how you solve their problem.

6. Handle Objections (3 min)

Price, time, trust. Address each calmly with proof.

7. Close (2 min)

Summarize next steps. Send proposal within 24 hours.

■■ Key Takeaways

• Send 10 cold outreach messages per day for 30 days. Numbers are a game.

• Your first client is the hardest. After 3 clients you will have referrals.

• Always have a contract. Use a simple one-page agreement.

• Raise your rates every 3 months as you gain experience and results.
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Business Owner Roadmap

How to use digital marketing to grow your business, attract leads, and drive sales.
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Digital Marketing for Business Owners
A practical roadmap for business owners who want to generate more leads and sales online.

Phase 1: Foundation (Month 1)

Analytics Setup

Install GA4, Google Search Console,

and Meta Pixel. You cannot improve

what you cannot measure.

Website Audit

Ensure your website is fast,

mobile-friendly, and has clear

calls-to-action on every page.

Local SEO

Claim and optimize your Google

Business Profile completely. This is

free leads from Google.

Phase 2: Lead Generation (Month 2-3)
Lead Gen Strategy Cost Timeline ROI Potential Priority

Google My Business Optimization Free 1-3 months High Start Now

SEO + Content Marketing Low (time) 3-6 months Very High High

Google Search Ads Rs. 5,000+ budget Immediate High High

Meta/Facebook Ads Rs. 3,000+ budget Immediate High High

Email Marketing Low cost 1-2 months Very High Medium

LinkedIn Marketing Free + paid 2-4 months High B2B focus

Referral Program
Commission
based

3-6 months Very High Always on

Influencer Marketing Rs. 5,000-50,000 1-2 months Medium
Brand
awareness

Marketing Funnel for Business Owners

AWARENESS (Top of Funnel) SEO, Social Media, YouTube, Paid Ads, PR, Content

INTEREST (Mid Funnel) Blog posts, Lead magnets, Email sequences, Retargeting ads

CONSIDERATION (Mid Funnel) Case studies, Testimonials, Free consultations, Demos

DECISION (Bottom Funnel) Strong CTA, Discounts/offers, Urgency, Social proof

RETENTION (Post-Sale) Email marketing, Loyalty programs, Upsells, Reviews

■■ Key Takeaways

• Start with free: Google Business Profile and website SEO before spending on ads.

• Build an email list from Day 1 - it is the only audience you truly own.
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• Track everything: cost per lead, cost per acquisition, and customer lifetime value.

• Consistency beats intensity - 1 hour per day of marketing beats 1 day per month.
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Top 50 Marketing Books

The best books every digital marketer should read, organized by category.
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Top 50 Books for Digital Marketers
Organized by category for easy reference. Hand-picked for maximum ROI on your reading time.

Marketing Fundamentals

1 Influence: The Psychology of Persuasion
Robert Cialdini

The original book on persuasion and why people say yes.

2 Contagious: Why Things Catch On
Jonah Berger

Science of why content goes viral and spreads organically.

3 Building a StoryBrand
Donald Miller

Clarify your brand message so customers will listen.

4 This Is Marketing
Seth Godin

Marketing is about connecting with people, not shouting louder.

5 Permission Marketing
Seth Godin

The foundation of opt-in, consent-based marketing.

Copywriting & Content

6 Breakthrough Advertising
Eugene Schwartz

The most important copywriting book ever written.

7 The Adweek Copywriting Handbook
Joseph Sugarman

Practical guide to writing compelling ad copy.

8 Everybody Writes
Ann Handley

How to write content that people actually want to read.

9 Epic Content Marketing
Joe Pulizzi

Build a loyal audience with strategic content.

1
0

On Writing Well
William Zinsser

The classic guide to clear, effective writing.

SEO & Search

1
1

Product-Led SEO
Eli Schwartz

SEO as a product and growth strategy.

1
2

The Art of SEO
Enge, Spencer, Stricchiola

Comprehensive technical SEO reference book.

Growth & Business

1
3

Growth Hacker Marketing
Ryan Holiday

How startups grow without traditional marketing budgets.

1
4

Traction
Gabriel Weinberg

19 channels to build traction and find what works.

1
5

Hooked
Nir Eyal

How to build habit-forming products people love.

1
6

$100M Offers
Alex Hormozi

How to create irresistible offers that convert.
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1
7

$100M Leads
Alex Hormozi

How to get buyers flowing to your business.

1
8

The Lean Startup
Eric Ries

Build, measure, learn cycle for business growth.

Psychology & Behavior

1
9

Thinking, Fast and Slow
Daniel Kahneman

How people make decisions - essential for marketers.

2
0

Predictably Irrational
Dan Ariely

Hidden forces that shape our decisions and purchases.

2
1

The Power of Habit
Charles Duhigg

Understanding habit loops in marketing and product design.

Social Media & Ads

2
2

Jab, Jab, Jab, Right Hook
Gary Vaynerchuk

Give value repeatedly before making an ask.

2
3

Expert Secrets
Russell Brunson

How to build a mass movement and sell your ideas online.

2
4

Traffic Secrets
Russell Brunson

How to get unlimited traffic to your website and funnels.

2
5

DotCom Secrets
Russell Brunson

Underground playbook for growing your business online.

Email & Funnels

2
6

Email Marketing Rules
Chad White

Comprehensive guide to effective email marketing strategy.

2
7

Dotcom Secrets
Russell Brunson

Build sales funnels that convert traffic into revenue.

Branding & Strategy

2
8

Positioning
Al Ries and Jack Trout

The classic guide to positioning your brand in the mind.

2
9

Brand Sense
Martin Lindstrom

Build powerful brands through all five human senses.

3
0

Play Bigger
Ramadan, Peterson, Lochhead

How pirates, dreamers, and innovators create new markets.

Business & Entrepreneurship

3
1

Zero to One
Peter Thiel

Build a startup that creates something genuinely new.

3
2

Company of One
Paul Jarvis

Why staying small is the next big thing in business.

3
3

The $100 Startup
Chris Guillebeau

Launch a business for under $100 with digital marketing.
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3
4

Atomic Habits
James Clear

Build systems for consistent learning and marketing habits.

3
5

Deep Work
Cal Newport

Rules for focused success in a distracted world.

3
6

Rework
Jason Fried

Change the way you work forever - less is more.

3
7

Never Split the Difference
Chris Voss

Negotiating and client communication mastery.

3
8

Good to Great
Jim Collins

Why some companies make the leap and others do not.

AI & Future of Marketing

3
9

Marketing Artificial Intelligence
Paul Roetzer

How AI is transforming every aspect of marketing.

4
0

The Age of Surveillance Capitalism
Shoshana Zuboff

Understanding data, privacy, and the future of marketing.

■■ Key Takeaways

• Read 1 book per month - 12 books per year compounds into massive knowledge.

• Start with Influence, Building a StoryBrand, and Atomic Habits.

• Apply what you read immediately - reading without action is entertainment.

• Take notes on every book. Writing activates deeper comprehension.
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Best YouTube Channels

The best free digital marketing education on YouTube, organized by level.
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Best YouTube Channels for Digital Marketers
Hours of free, high-quality content to accelerate your learning journey.

Beginner Level

Google Digital Garage Google Official Google courses, certifications, and tutorials

HubSpot Marketing HubSpot Inbound marketing, content, email, and social strategies

Neil Patel Neil Patel SEO, content marketing, and digital marketing fundamentals

Simplilearn Simplilearn Team Structured courses on all digital marketing topics

Intermediate Level

Ahrefs Ahrefs Team Advanced SEO tutorials, case studies, and link building

Semrush Semrush Team SEO tools, competitor analysis, and keyword research

Moz Moz Team Whiteboard Fridays: deep-dive SEO education

Income School Jim Harmer Niche content websites and affiliate marketing strategies

Search Engine Journal SEJ Team Industry news, algorithm updates, and strategy

Advanced Level

Backlinko Brian Dean Advanced SEO strategies backed by data and studies

Grow with Will Will Lau Advanced SEO, GA4, and technical marketing tutorials

Matt Diggity Matt Diggity Affiliate SEO, link building, and advanced optimization

Paid Ads Focused

Ben Heath Ben Heath Meta Ads tutorials and Facebook advertising strategy

Surfside PPC Surfside Team Google Ads tutorials and PPC management strategies

Aaron Young | Google Ads Aaron Young Advanced Google Ads strategies and optimizations

AI & Future Marketing

Matt Wolfe Matt Wolfe AI tools, ChatGPT, and future of marketing with AI

Liam Ottley Liam Ottley AI business building and automation for marketers

Wes Roth Wes Roth In-depth AI model reviews and marketing applications

■■ Key Takeaways

• Subscribe to 3-5 channels maximum - quality over quantity.

• Watch at 1.5x speed and take notes on every video.

• Apply what you learn within 24 hours - passive watching does not build skills.

• Turn on notifications for Ahrefs, Backlinko, and Google Digital Garage.
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Communities & Networks

Where the best digital marketers learn, network, and grow together.
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Digital Marketing Communities
Join communities to accelerate learning, find clients, and stay up to date.

Discord Communities

Marketing Professionals Hub Active community with channels for SEO, PPC, social, and content. Free

Ahrefs Discord SEO-focused community with direct access to the Ahrefs team. Free

IndieHackers Discord Startup founders and growth marketers sharing real results. Free

Marketing Mastery Students and professionals learning digital marketing together. Free

LinkedIn Communities

LinkedIn Marketing Solutions 600K+ members. Official LinkedIn marketing insights. Free

Digital Marketing Professionals 500K+ members. Job posts, tips, and discussions. Free

SEO & SEM Experts Group 300K+ members. SEO and PPC discussions and tips. Free

Content Marketing Institute Group 250K+ members. Content strategy and tips. Free

Facebook Groups

Digital Marketing Questions Active Q&A; community for all levels of marketers. Free

SEO Signals Lab Weekly SEO experiments and algorithm tracking. Free

Jon Loomer Power Hitters Club Advanced Facebook advertising strategies. Paid

Copy Hackers School of Copywriting Conversion copywriting community with courses. Paid

Reddit Communities

r/marketing 1.5M+ members. Marketing news, questions, and discussions. Free

r/SEO 400K+ members. SEO strategies, case studies, and questions. Free

r/PPC 200K+ members. Google Ads and Meta Ads strategies. Free

r/digital_marketing 180K+ members. General digital marketing discussions. Free

r/Entrepreneur 1.5M+ members. Business and marketing for entrepreneurs. Free

Forums & Platforms

Warrior Forum Veteran internet marketing community with paid and free resources. Free + Paid

DigitalPoint Forum SEO, SEM, and web development discussions. Free

GrowthHackers.com Community for growth marketers and product teams. Free

Indiehackers.com Indie founders sharing revenue, traffic, and marketing results. Free

Quora Spaces Follow Digital Marketing and SEO spaces for curated content. Free
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Community Pro Tip

Be an active contributor, not a lurker. Ask questions, share your results, and help others. Your reputation in

communities leads to referrals and opportunities.

■■ Key Takeaways

• Join 2-3 communities maximum and be active - do not spread yourself thin.

• Give value before asking for anything - answer questions, share resources.

• LinkedIn is the most important community for career growth and client acquisition.

• Document your journey publicly - sharing progress builds your reputation fast.
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Essential digital marketing terms defined clearly and concisely.
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Digital Marketing Glossary A-Z
Your complete reference for every digital marketing term and acronym.

A
A/B Testing: Comparing two versions of an ad, email, or page

to see which performs better.

Above the Fold: Content visible without scrolling - prime real

estate on any webpage.

Affiliate Marketing: Earning commission by promoting other

companies products or services.

Algorithm: Set of rules used by search engines or social

platforms to rank and display content.

Anchor Text: The clickable text in a hyperlink. Relevant

anchor text helps SEO.

Attribution: Assigning credit to marketing touchpoints that led

to a conversion.

Audience Segmentation: Dividing your audience into groups

based on shared characteristics.

Automation: Using software to perform marketing tasks

automatically without manual effort.

B
Backlink: A link from another website pointing to your site - a

key SEO ranking factor.

Bounce Rate: Percentage of visitors who leave a website after

viewing only one page.

Buyer Persona: Semi-fictional representation of your ideal

customer based on research.

B2B: Business-to-Business - marketing from one company to

another.

B2C: Business-to-Consumer - marketing from a company

directly to end consumers.

Brand Awareness: How familiar your target audience is with

your brand.

BOFU: Bottom of Funnel - prospects ready to make a purchase

decision.

C
Call to Action (CTA): A prompt that tells users what action to

take next (e.g., Buy Now).

Click-Through Rate (CTR): Percentage of people who clicked

an ad or link after seeing it.

Conversion: When a user completes a desired action -

purchase, signup, form submission.

Conversion Rate Optimization (CRO): Process of increasing

the percentage of users who convert.

Cost Per Acquisition (CPA): Total cost to acquire one new

customer or lead.

Cost Per Click (CPC): Amount paid each time someone clicks

on your ad.

Content Marketing: Creating valuable content to attract and

retain a defined audience.
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Customer Lifetime Value (CLV): Total revenue expected from

a customer over their lifetime.

D
Dark Social: Traffic from private sharing (WhatsApp, DM) that

is not tracked in analytics.

Data-Driven Marketing: Using data and analytics to guide all

marketing decisions.

Display Advertising: Visual ads shown on websites in the

Google Display Network.

Domain Authority (DA): Moz metric predicting a domain

ability to rank on search engines (0-100).

Domain Rating (DR): Ahrefs metric for the strength of a

website backlink profile (0-100).

Drip Campaign: Automated series of emails sent based on

user behavior or time triggers.

E
E-E-A-T: Experience, Expertise, Authoritativeness,

Trustworthiness - Google standards.

Email Open Rate: Percentage of email recipients who opened

your email.

Engagement Rate: Level of interaction (likes, comments,

shares) relative to reach.

Exit Intent: Technology detecting when a user is about to

leave a page.

F
Facebook Pixel: Code snippet that tracks Facebook Ad

conversions and user behavior.

Featured Snippet: A search result displayed in a special box

at the top of Google results.

Funnel: The stages a prospect moves through from awareness

to becoming a customer.

G
Google Analytics 4 (GA4): Latest version of Google Analytics

platform for tracking website traffic.

Google Search Console (GSC): Free Google tool for

monitoring website performance in search.

Google Tag Manager (GTM): Tool to manage tracking scripts

and tags without coding.

Growth Hacking: Rapid experimentation across marketing

channels to identify growth.

H
Hashtag: Word or phrase preceded by # used to categorize

social media content.

Heatmap: Visual representation of where users click, scroll,

and interact on a webpage.

Headline: First line of an ad or piece of content - the most

important copy element.

I
Impressions: Number of times content was displayed,

regardless of whether it was clicked.

Inbound Marketing: Attracting customers through content,

SEO, and social media.
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Influencer Marketing: Partnering with people who have large,

engaged social media followings.

Intent: The purpose behind a user search query -

informational, navigational, transactional.

K
KPI (Key Performance Indicator): Measurable value that

shows how effectively goals are achieved.

Keyword: A word or phrase that users type into search

engines to find content.

Keyword Research: Process of finding and analyzing search

terms for SEO and PPC.

L
Landing Page: A standalone page designed to convert visitors

to leads or customers.

Lead: A person who has shown interest in your product or

service.

Lead Generation: Process of attracting and converting

prospects into leads.

Lead Magnet: Free resource offered in exchange for a visitor

contact information.

Link Building: Process of acquiring backlinks from other

websites to improve SEO.

M
Marketing Automation: Using software to automate marketing

tasks and workflows.

Meta Description: HTML attribute providing a short summary

of a webpage for search results.

Meta Ads: Paid advertising on Facebook and Instagram

through Meta Business Manager.

MOFU: Middle of Funnel - prospects evaluating options and

considering solutions.

O
Organic Traffic: Visitors who reach your website through

unpaid search engine results.

On-Page SEO: Optimizations made directly on a webpage -

titles, headings, content, URLs.

Off-Page SEO: External factors that influence search rankings

- backlinks, citations, mentions.

Open Rate: Percentage of email subscribers who opened a

specific email.

P
Page Authority (PA): Moz metric predicting how well a specific

page will rank (0-100).

Pay-Per-Click (PPC): Advertising model where advertisers pay

each time a user clicks.

Programmatic Advertising: Automated buying and selling of

online advertising.

Pixel: A snippet of code that tracks user behavior on your

website.

R
ROAS (Return on Ad Spend): Revenue generated for every

rupee spent on advertising.
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ROI (Return on Investment): Net profit divided by cost of

investment, as a percentage.

Reach: Total number of unique people who saw your content

or ad.

Remarketing / Retargeting: Showing ads to people who

previously visited your website.

S
Search Engine Optimization (SEO): Process of optimizing a

website to rank higher in organic search.

Search Engine Results Page (SERP): The page displayed by

a search engine in response to a query.

Social Proof: Testimonials, reviews, and case studies that

build trust with prospects.

Split Testing: Testing two variants simultaneously to find the

better performer.

T
Technical SEO: Backend website optimizations that help

search engines crawl and index your site.

TOFU: Top of Funnel - prospects just becoming aware of your

brand or solution.

Traffic: The number of visitors to a website in a given period.

Trust Signals: Elements that build credibility - awards,

certifications, reviews, security badges.

U
UGC (User Generated Content): Content created by

customers or fans, not by the brand itself.

UTM Parameters: Tags added to URLs to track traffic sources

in Google Analytics.

User Intent: The goal behind a user search query.

V
Viral Marketing: Marketing where content spreads rapidly

through social sharing.

Visibility: How often and prominently a brand appears in

search results or social feeds.

■■ Key Takeaways

• Bookmark this glossary - refer back when you encounter unfamiliar terms.

• Knowing the terminology helps you communicate confidently with clients and teams.

• Many terms have evolving definitions - stay updated with industry blogs.



DIGITAL DIYA The Ultimate Digital Marketing Learning Roadmap | 2026 Edition

Digital Diya diyaagarwal.in  |  Version 1.0  |  2026 Edition Page 50  © 2026 Digital Diya

15

15
Practical Checklists

Ready-to-use checklists for every major digital marketing activity.
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SEO Checklist
Use this checklist for every new website or page you optimize.

SEO Checklist

Keyword Research

Find primary keyword + 3-5 semantic variations using Ahrefs or Semrush

High

Search Intent Match

Ensure content matches the intent: informational, commercial, or transactional

High

Title Tag

Include primary keyword within first 60 characters. Make it compelling.

High

Meta Description

120-160 characters. Include CTA. Accurate summary of page.

High

H1 Tag

One H1 per page. Includes primary keyword. Different from title tag.

High

URL Structure

Short, lowercase, hyphen-separated. Includes keyword.

High

First 100 Words

Primary keyword appears naturally in the first paragraph.

Medium

Heading Hierarchy

H1 - H2 - H3 structure. No skipped levels.

Medium

Internal Links

At least 3-5 relevant internal links per page.

Medium

External Links

2-3 outbound links to authoritative sources.

Medium

Image Alt Text

All images have descriptive alt text including keywords where relevant.

Medium

Page Speed

Core Web Vitals: LCP under 2.5s, INP under 200ms, CLS under 0.1

High

Mobile Friendly

Page passes Google Mobile-Friendly Test.

High

HTTPS

Site uses SSL certificate and all pages redirect to HTTPS.

High

Schema Markup

Relevant schema added (Article, LocalBusiness, FAQ, Product, etc.)

Medium

Robots.txt

No important pages accidentally blocked.

High

XML Sitemap

Sitemap exists, is submitted to GSC, only includes canonical pages.

High



DIGITAL DIYA The Ultimate Digital Marketing Learning Roadmap | 2026 Edition

Digital Diya diyaagarwal.in  |  Version 1.0  |  2026 Edition Page 52  © 2026 Digital Diya

Canonical Tags

Self-referencing canonical tags on all pages.

Medium

Content Length

Content is comprehensive and covers the topic better than competitors.

Medium

E-E-A-T Signals

Author bio, publication date, references, and trust signals present.

Medium
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Social Media & Email Checklists

Instagram Content Checklist

Profile Optimization

Clear profile photo, keyword-rich bio, link in bio, highlights organized

Medium

Content Plan

Content calendar set for 30 days with themes, formats, and posting times

Medium

Post Quality

High-resolution images/videos, consistent brand colors and fonts

Medium

Caption Strategy

Hook in first line, value in body, CTA at end, 3-5 relevant hashtags

Medium

Hashtag Research

Mix of broad (1M+), medium (100K-1M), and niche (10K-100K) hashtags

Medium

Story Consistency

At least 3-5 stories per day to maintain algorithm visibility

Medium

Reels Strategy

At least 3-5 reels per week for maximum reach and discoverability

Medium

Engagement

Reply to all comments within 1 hour of posting

Medium

Analytics Review

Weekly review of reach, engagement, and follower growth

Medium

Collaboration

At least 1 collaboration or UGC repost per week

Medium

Email Campaign Checklist

Subject Line

A/B test 2 subject lines. 40-60 characters. No spam trigger words.

High

Preview Text

80-130 characters. Complements subject line. Entices opens.

High

Sender Name

Use a person name (Diya from Digital Diya) not just company name.

Medium

Mobile Preview

Preview on mobile - 60%+ of emails are opened on mobile.

High

Single CTA

One clear call-to-action. Do not confuse with multiple asks.

High

Unsubscribe Link

Must be present and working. Required by law (GDPR/CAN-SPAM).

High
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Plain Text Version

Always include plain text version for better deliverability.

Medium

Spam Test

Run email through Mail-Tester.com before sending.

Medium

List Segmentation

Send to the right segment - do not blast entire list.

Medium

Timing

Test send times: Tuesday-Thursday, 9-11am or 2-4pm typically best.

Medium

Tracking

UTM parameters on all links. Track opens, clicks, and conversions.

High

Follow-up

Plan follow-up email for non-openers 3 days later.

Low

■■ Key Takeaways

• Use these checklists before every campaign, post, or email you send.

• Print the SEO checklist and use it as a physical reference during audits.

• Track your checklist completion rate - consistency beats perfection.
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Templates & Planners

Fill-in-the-blank templates to save time and stay organized.
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Content Calendar Template
Plan 30 days of content in advance. Fill in the blanks.

Mon Tue Wed Thu Fri Sat Sun

Week 1 _____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

Week 2 _____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

Week 3 _____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

Week 4 _____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

_____________

__

Weekly Marketing Planner
Metric / Task Goal Mon Tue Wed Thu Fri

Blog Posts 2/week

Social Posts 5/week

Emails Sent 1/week

Backlinks Built 3/week

Ads Reviewed Daily

Analytics Checked Daily
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Campaign Planner Template

Marketing Campaign Planner

Campaign Name: ___________________________________

Campaign Goal: ___________________________________

Target Audience: ___________________________________

Budget: ____________________ Timeline: _______________

Channels: [] SEO [] Google Ads [] Meta Ads [] Email [] Social [] Content [] Other

KPIs: ___________________________________

Success Metrics: ___________________________________

Start Date: _______________ End Date: _______________

Monthly Review Template
What went well this month?

What did not work and why?

Top 3 metrics vs goals:

What will I do differently next month?

Skills I want to develop:

Resources I need:
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■■ Key Takeaways

• Batch your content planning - fill the calendar at the start of each month.

• Use the monthly review every last Sunday of the month.

• Customize the campaign planner for every new campaign you run.
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17

17
Progress Tracker

Track your skills, certifications, and milestones in one place.
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Skill Progress Tracker
Rate yourself honestly. Come back every 90 days to update.

Skill Category Skill Month 1 Month 3 Month 6 Month 12 Notes

SEO Keyword Research

On-Page SEO

Technical SEO

Link Building

Local SEO

PPC Google Ads Search

Google Ads Display

Meta Ads

LinkedIn Ads

YouTube Ads

Social Instagram

LinkedIn

YouTube

TikTok

Twitter/X

Content Blog Writing

Video Scripts

Email Copy

Ad Copywriting

SEO Content

Analytics GA4

GSC

Looker Studio

Tag Manager

Hotjar

AI Tools ChatGPT

Canva AI

Midjourney

Jasper

Zapier
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Certification Tracker

Certification Provider Target Date Completed Date Score Status

Google Digital Garage Fundamentals __/__/____ __/__/____ []

Google Analytics 4 (GAIQ) __/__/____ __/__/____ []

Google Ads Search __/__/____ __/__/____ []

Google Ads Display __/__/____ __/__/____ []

HubSpot Content Marketing __/__/____ __/__/____ []

HubSpot Email Marketing __/__/____ __/__/____ []

HubSpot Inbound Marketing __/__/____ __/__/____ []

Meta Blueprint Digital Marketing __/__/____ __/__/____ []

Semrush SEO Fundamentals __/__/____ __/__/____ []

Ahrefs SEO Training __/__/____ __/__/____ []

LinkedIn Marketing Fundamentals __/__/____ __/__/____ []

Google Ads Measurement __/__/____ __/__/____ []

YouTube Ads Certification __/__/____ __/__/____ []

Meta Blueprint Certified Professional __/__/____ __/__/____ []

CXL Mini-Degree __/__/____ __/__/____ []

■■ Key Takeaways

• Rate yourself 1-5 on each skill. 1 = no knowledge, 5 = expert.

• Update this tracker every 90 days. Progress motivates continued effort.

• Share your progress publicly on LinkedIn every 90 days.
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18

18
30-Day Challenge

One action every day for your first 30 days in digital marketing.
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30-Day Digital Marketing Challenge
Complete one task per day. Check off each item as you go.

Day 1 Set up Google Analytics 4 on your
website or blog.

Day 2 Connect Google Search Console to your
domain.

Day 3 Research 20 keywords in your niche
using Ahrefs or Ubersuggest.

Day 4 Optimize your LinkedIn profile to 100%
completeness.

Day 5 Write and publish your first
SEO-optimized blog post.

Day 6 Create a Canva account and design 5
social media templates.

Day 7 Set up a Mailchimp account and create
your email list.

Day 8 Post your first LinkedIn article about what
you are learning.

Day 9 Audit your website with Google
PageSpeed Insights.

Day 10 Join one digital marketing community on
LinkedIn or Discord.

Day 11 Start the Google Digital Garage
Fundamentals course.

Day 12 Create an Instagram business account
with complete profile.

Day 13 Post your first Instagram reel about digital
marketing.

Day 14 Do a basic SEO audit of one webpage
using a checklist.

Day 15 Complete your first HubSpot certification
- Email Marketing.

Day 16 Build a basic lead magnet (PDF,
checklist, or template).

Day 17 Create a landing page for your lead
magnet.

Day 18 Set up a 3-email welcome sequence for
new subscribers.

Day 19 Post 5 social media posts using the
content calendar template.

Day 20 Research 3 competitors in your niche and
audit their marketing.

Day 21 Write one detailed case study or success
story.

Day 22 Update your portfolio website with your
latest projects.

Day 23 Send 10 LinkedIn connection requests to
marketing professionals.

Day 24 Complete the Google Analytics 4
certification.

Day 25 Create a YouTube channel and upload
your first video.

Day 26 Write 3 cold outreach messages for
potential clients or employers.

Day 27 Run a free Google Ads experiment with a
Rs. 500 test budget.

Day 28 Create a 30-day content calendar for next
month.

Day 29 Review all your analytics: traffic,
engagement, email metrics.

Day 30 Write a LinkedIn post sharing your 30-day
journey and results.

■■ Key Takeaways

• Do not skip days. Momentum is everything in the first 30 days.

• Share Day 1 and Day 30 on LinkedIn with your results.

• These 30 tasks will give you more real experience than most 6-month courses.
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19

19
90-Day Challenge

Your complete 90-day action plan to go from beginner to job-ready.
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90-Day Digital Marketing Challenge
Month-by-month milestones for your first 90 days.

Month 1: Foundation

Week 1 Set up all tools: GA4, GSC, Canva, Mailchimp, LinkedIn. Complete Day 1-7 of 30-day challenge.

Week 2 Complete Google Digital Garage. Write 2 blog posts. Set up Instagram business profile.

Week 3 Complete HubSpot Email cert. Build lead magnet and landing page. Post daily on LinkedIn.

Week 4 Publish 4 blog posts total. Grow email list to 50 subscribers. Review all analytics.

Month 2: Specialization

Week 5 Pick your specialty channel. Go through Ahrefs SEO course or Google Ads certification.

Week 6 Apply skills to a real project. Build your first portfolio case study with screenshots.

Week 7 Run your first paid ad experiment. Join 2 marketing communities. Connect with 50 professionals.

Week 8 Complete second certification. Pitch 5 potential clients or apply for 5 jobs.

Month 3: Results & Growth

Week 9 Double down on what is working. Analyze all data. Identify top performing content.

Week 10 Get feedback from 3 professionals. Update portfolio. Optimize existing campaigns.

Week 11 Land your first client or job interview. Document results. Create video content.

Week 12 Review 90-day journey. Plan Month 4-6 goals. Share progress publicly on LinkedIn.

■■ Key Takeaways

• The 90-day plan is designed for 1-2 hours of focused effort per day.

• Missing a day is fine. Missing a week is a habit. Do not miss a week.

• Track one metric per week. Progress makes you continue. Stagnation makes you quit.

• Celebrate every win - small and large. Momentum is your greatest asset.
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20

20
365-Day Master Plan

Your complete first-year digital marketing roadmap with quarterly goals.
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365-Day Digital Marketing Master Plan
A year-long framework to go from beginner to professional.

Q1 (Jan-Mar): Foundation

Primary Goal Build your knowledge base, tools, and first portfolio piece.

Certifications Google Digital Garage | GA4 | HubSpot Content + Email

Projects Launch blog website | Build email list to 100 | Grow 1 social channel to 500 followers

Income Target Job Seeker: 0 (learning) | Freelancer: Rs. 0-10K | Business: Traffic established

Key Habits Daily: 1 hour learning. Weekly: 2 blog posts, 5 social posts, analytics review

Q2 (Apr-Jun): Specialization

Primary Goal Master one channel deeply and land your first real-world result.

Certifications Google Ads Search | Meta Blueprint | Semrush SEO | HubSpot Inbound

Projects First paid campaign | Local SEO case study | Email funnel with 500 subscribers

Income Target Job Seeker: Interviews | Freelancer: Rs. 15-25K | Business: 2x leads

Key Habits Daily: 2 hours practice. Weekly: 1 case study update, client outreach

Q3 (Jul-Sep): Portfolio & Income

Primary Goal Build 3 solid case studies and start generating income.

Certifications YouTube Ads | Google Ads Measurement | Ahrefs SEO Training

Projects Full portfolio website | 3 documented case studies | First client or job offer

Income Target Job Seeker: Job offer Rs. 4-6 LPA | Freelancer: Rs. 30-50K | Business: 30% revenue up

Key Habits Daily: Revenue-generating activity. Weekly: Networking, content, review

Q4 (Oct-Dec): Scale

Primary Goal Scale your income, deepen expertise, and plan Year 2.

Certifications Advanced certs in your specialty: CXL or Digital Marketing Institute

Projects Launch your own digital product | Write an SEO guide | Speak at an event
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Income Target Job Seeker: Rs. 5-8 LPA role | Freelancer: Rs. 60-100K | Business: 50% revenue up

Key Habits Daily: Systems and automation. Weekly: Team/tool review, content, growth

■■ Key Takeaways

• Year 1 is about learning, earning, and building. Year 2 is about scaling.

• Review your progress quarterly. Adjust goals based on what is working.

• The discipline to show up every day for 365 days is your biggest competitive advantage.

• Do not compare your Month 3 to someone else Month 36. Stay on your own path.
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21

21
Final Resources & Next Steps

Everything you need to continue your digital marketing journey with Digital Diya.
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Your Digital Marketing Journey Starts Now
You have the roadmap. Now it is time to take your first step.

A Message from Digital Diya

Remember: Every digital marketing expert was once exactly where you are right now. The only difference is

they started - and they kept going. This roadmap gives you everything they had to figure out on their own.

Now it is your turn.

Digital Diya Resources

Website diyaagarwal.in Full blog, courses, and digital marketing resources

Instagram @digitaldiya Daily digital marketing tips, reels, and case studies

LinkedIn /in/diyaagarwal Professional insights, career tips, and industry news

YouTube Digital Diya Video tutorials, walkthroughs, and course content

Newsletter diyaagarwal.in/newsletter Weekly curated digital marketing digest

Community diyaagarwal.in/community Private community for premium members

Your 3 Next Actions Right Now

1
Start the 30-Day Challenge Today

Open Day 1 of the challenge and complete that single task. Starting with one action creates the momentum for

everything else.

2
Share This Guide on LinkedIn

Post that you are starting your digital marketing journey. Public accountability increases follow-through by 65%.

3
Follow Digital Diya for Daily Content

Get free daily tips, tools, and strategies on Instagram and LinkedIn. Your feed shapes your thinking. Make it work for

you.

Scan to Connect with Digital Diya
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Website Instagram LinkedIn YouTube

Thank you for choosing Digital Diya

Your success is our mission. Every page of this guide was created to save you years of trial and error.

Use it. Share it. Come back to it. And when you succeed - tell your story so the next person knows it is

possible.
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